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COM 111: Introduction to Communication Studies
Spring 2009 
Based on Jesuit traditions, the Department of Communication Studies recognizes that communication competence is an integral component of an undergraduate Liberal Arts education. Therefore, we prepare students to reach their potential as citizen-scholars through the individual development of communication competence at both the theoretical and applied levels.  To do this, we provide a scholarly environment that includes participative learning, encourages critical thinking, embraces diversity, and promotes social consciousness.

	Communication . . . 

	
	. . . constructing reality
	

	
	. . . creating connections
	

	
	. . . engaging community
	

	
	. . . enabling change
	

	. . . serving the greater good.




Course texts:

Dues, M., & Brown, M. (2001). Boxing Plato’s shadow: An introduction to the study of human communication (2nd ed.). New York: McGraw-Hill.

Tubbs, S. L., & Moss, S. (2006). Human communication: Principles and contexts (10th ed.). New York: McGraw-Hill. 
Course Description:

Bulletin description: Introduction to Communication Studies first explores the history of the communication discipline as well as theories and paradigms of and methods in Communication Studies and then outlines subdisciplinary contexts including: Interpersonal Communication, Organizational Communication, Mass Communication, Rhetoric and Public Culture, Intercultural Communication, Health Communication, Group Communication, Nonverbal Communication, and Gender Communication. [This course satisfies the Social and Behavioral Science Core.]

Thus, this course will introduce you to the social scientific discipline of Communication Studies. As a social science, Communication Studies explores aspects of human behavior and allows you a window into the dynamics and dimensions of social interaction…indeed one train of thought is that communication is a medium by which we construct our social reality in the first place. The course begins with an introduction to the discipline of Communication Studies through exploring (a) the History of Communication, (b) Theory and Paradigms in Communication Studies (including epistemology, ontology, and axiology) and (c) Methods of Inquiry in Communication Studies. 
Following this historical context, you will then be exposed to the different cultural contexts in which communicative behavior takes place, also called “subdisciplines,” including: (a) Interpersonal Communication; (b) Organizational Communication; (c) Mass Communication; (d) Rhetoric and Public Culture; (e) Intercultural Communication; (f) Health Communication; (g) Group Communication; (h) Nonverbal Communication; and (i) Gender Communication. 
Course objectives:
Specifically, after this course, you will be able to: 

1. Define and describe the complexities of communication studies and its subdisciplines;

2. Articulate how the study of communication has been shaped by historical and cultural contexts;

3. Explain the ways in which humans utilize communication as a medium to “construct” social reality and in turn leads to humans creating (and be shaped by) intersecting social structures ;
4. Explicate communicative behaviors of and interactions among individuals, groups, institutions, and/or systems, including communication subdisciplines that study these “levels”;

5. Describe key concepts, theoretical approaches and methodological choices in studying communication to illustrate comprehension of how research in the discipline of communication studies is conducted (including the challenges of conducting research with humans and institutions)

6. Analyze and (begin to) think critically about communication research
course requirements to assess course objectives:
Written Assignments—Half of your course grade (50%) will be determined through a series of short written assignments. These may include article summaries, reflection papers, and/or artifact application papers.  
· Article Summary: You will summarize an assigned journal article in Communication Studies, discussing the methodological choice, theoretical framework, and laying out your basic understanding of the study’s results. (Objectives 5 and 6)
· Reflection Papers: You will apply your increasing knowledge of key concepts and theories from different communication areas of study (or “subdisciplines”) to your own life experiences. (Objectives 3, 4 and 5)
· Artifact Application Paper: After choosing and/or being provided a cultural artifact, you will choose three different “subdisciplinary” lenses through which to analyze your artifact. Examples of artifacts could be movies, documentaries, websites, organizations, literature, theatrical performances, and/or popular press articles. For example, the signs posted at Clinton rallies to “iron my shirt” and the resulting discourse (as an artifact) might be studied through interpersonal, gender, mass comm. and/or rhetorical lenses (as the subdisciplines). (Objectives 1, 3, 4 and 5)
Quizzes/Exams: Half of your course grade (50%) will be determined through quizzes and exams; a minimum of 2 exams will be given. Questions on quizzes and examinations will be taken from lectures, textbooks, homework, and in-class exercises and discussions. In particular, the first unit on (a) the History of Communication, (b) Theory and Paradigms in Communication Studies (including epistemology, ontology, and axiology) and (c) Methods of Inquiry in Communication Studies will be assessed through examinations and quizzes. It is your responsibility to read all the assigned material, even though the material may not be covered in class. (Objectives 1-6)
For all assignments, detailed assignment sheets and criteria for grading will be provided.
Course policies:
Attendance: In this course, being prepared for class and participating in class are integral to your learning and so attendance is expected and will be taken at every class meeting. If you will be absent for whatever reason, you need to contact your instructor as soon as possible (preferably before the absence). Note: notifying your instructor of an absence does not relieve you of the responsibility to either deliver an oral assignment or submit a written assignment on the assigned date. Specific attendance policies are at the discretion of the instructor of record [to be developed by each individual.]

· University Activities -- If you are involved in a university activity requiring you to miss class, documentation of the activity from the advisor/coach of the event is required. 

· Extreme Circumstances -- If your absences are related to extreme circumstances (family emergencies, hospitalization), you should follow procedures established by your college (i.e., College of Arts and Sciences, College of Business Administration, etc.) Your absences will be lumped together giving you one absence remaining without penalty. You are responsible for all information and assignments presented in class. “Extreme” circumstances will be dealt with on an individual basis by your instructor.

CLASS CANCELLATION: If the weather is severe enough to create a question as to whether we will have class, the policy is: If a decision is made to cancel a class for inclement weather, a message will be left on the instructor’s voicemail and an e-mail will be sent to the class listserve using the e-mail address in the N.E.S.T. If at all possible, a departmental representative will also post a note on the classroom door. If for some reason a faculty member is ill, s/he will try to contact you as well. If either the University or an instructor decides to cancel a class and an assignment is scheduled to be turned in, you must come to class the next period prepared to pick-up the schedule where it left off.
WRITTEN ASSIGNMENTS (Mechanics and Late Policy): All out-of-class writing assignments MUST be typed (unless otherwise indicated by me). Style and mechanics of writing will affect the grade. Unless otherwise directed, all outside of class assignments are due at the beginning of class on the due date. Work is late as soon as papers have been collected. Late assignments in this class will result in [instructor-specific policy here]. If you have an emergency, please notify your instructor as soon as possible. Emergencies do NOT include computers and printers that crash or otherwise do not work. Allow yourself enough time to print professional-looking work despite possible equipment failure; know where you can use back-up equipment quickly.

ACADEMIC CONDUCT: You are expected to abide by general University rules and regulations. Academic dishonesty of any type will not be tolerated. All violations will be referred to appropriate people for specific disciplinary action. Examples of violations include, but are not limited to, cheating, plagiarism, and any behavior obstructing or disrupting the classroom teaching and learning environment. Academic dishonesty will not be tolerated; all documentation submitted to your instructor may be checked for verification. Any form of cheating or plagiarism may result in at a minimum, a failing grade (0) for that assignment, at an intermediate level, a drop of a letter in your final course grade, and potentially a failing grade for the entire course. a grade of “F” for the assignment, and may result in an “F” for the course. For details, consult the Bulletin and the Handbook http://www.creighton.edu/Registrar/Bulletin/COURSES/administrationandsuper.htm and the policy in Arts & Sciences at http://www2.creighton.edu/fileadmin/user/CCAS/docs/acadhonesty.html
To help preserve academic integrity, the Student Senate drafted an Integrity Code in 2003 and asked the College to endorse it and promote its use by our faculty through an Integrity Pledge. The Code and Pledge exists to remind you of your responsibilities to (a) work as hard as you can, (b) learn as much as you can, and always (c) ensure that the work you submit is your own (or that those portions of it that have been based on outside sources are appropriately acknowledged). In keeping with this policy drafted by your peers, from time to time you will be presented with the Pledge for your signature on tests and you will also be asked to include it with your signature on writing assignments you submit. The intent of this Pledge is not to act heavy-handedly, but rather to serve as a regular reminder of Creighton University’s commitment to the very highest standards of integrity—not only academic but also personal integrity. The Pledge reads as follows: In keeping with Creighton University’s ideals and with the Academic Integrity Code adopted by the College of Arts and Sciences, I pledge that this work is my own and that I have neither given nor received inappropriate assistance in preparing it.
course grading policies and criteria:
Assignments in this course are graded in terms of percentages. Obtaining percentages on examinations is fairly self-explanatory; to arrive at these percentages for written work, assignments are graded using criteria sheets that are segmented into “rubrics” (different areas of content and/or writing style) with points that are then converted to a percentage. This scale is used for each individual assignment, as well as for the final grade. A grade of “C” is considered average, and indicates that the minimum requirements of the project/course have been met [see below]. At the end of the term, your percentage will be compiled, and a grade assigned using the following grading scale:

	A = 90-100%


	B+ = 87.5-89.99%      

B = 80-87.49%
	C+ = 77.5-79.99%      

C = 70-77.49%
	D = 60-69.99%


	F = less than 60%




It is your responsibility to keep a record of your graded assignments until the end of the term. 

To earn an “A” on a written assignment (excellent work), students must meet the criteria for a “B” assignment as well as:

1. Demonstrate exceptional skill in using the elements of written communication to create understanding and acceptance of the assignment;

2. demonstrate a clear understanding of components that constitute communication competence; and

3. demonstrate a level of clarity, vividness, and succinctness that shows remarkable command of writing. 

To earn a “B” on a written assignment (above average work), students must meet the criteria for a “C” assignment as well as:

1. Demonstrate insight into the relationship between the course concepts and application;

2. demonstrate skillful use of transitions, internal summaries, and evidence to communicate your viewpoint or argument; and

3. provide detailed information that exceeds the basic requirements of the assignment.

To earn a “C” on a written assignment (average work), students must meet the following criteria:

1. Meet the purpose of the assignment;

2. include an introduction, body, and a conclusion;

3. include transitionary elements between main points;

4. include supporting evidence and detail that meets the purpose of the assignment; and

5. meet accepted standards for spelling, grammar, clarity, sentence structure, and source citation (APA 5).

To earn a “D” on a written assignment (below average work), one or more of the following problems are evident:
1. the use of generalizations without sufficient explicit supporting materials so that the assignment is based solely on opinion;

2. incomplete development of ideas;

3. a lack of organization;

4. the use of language that is more appropriate for an oral assignment than for a written assignment;

5. a lack of sufficient detail which does not enable the reader to make an informed decision; and/or

6. the gross violation of accepted standards for spelling, grammar, clarity, sentence structure, and source citation.

To obtain an “F” on a written assignment (unacceptable and therefore failing work), one or more of the following problems are evident:

1. a majority (or all) of the problems of a “D” assignment;

2. a lack of specific, timely, or relevant supporting material;

3. fabricated supporting material;

4. the deliberate distortion of supporting material; and/or

5. plagiarized and/or stolen materials.
course topics and schedule:
	week
	unit

	Week 1:
	Introduction to Course

	Week 2:
	History of Communication

	Weeks 3/4:
	Theory and Paradigms

	Week 5:
	Methods of Inquiry

	Week 6:
	Interpersonal Communication

	Week 7:
	Gender Communication

	Week 8:
	Review and Midterm Exam

	Week 9:
	Nonverbal Communication

	Week 10:
	Health Communication

	Week 11:
	Organizational Communication

	Week 12:
	Group Communication

	Week 13:
	Rhetoric & Public Culture

	Week 14:
	Mass Communication

	Week 15:
	Intercultural Communication

	Week 16:
	Review and Final Exam


